
The interim final rule is effective September 4, 2009, with implementation of its provisions on 
December 3, 2009.  
 

Prior to this amendment to the Foreign Trade Regulations (FTR), either an EIN (Employer 
Identification Number - available to businesses and individuals), DUNS (Dun and Bradstreet Number 
- available to business entities only), or SSN (available to individuals) could be entered when 
reporting electronic export information via AES or AESDirect. With the implementation of this 
amendment to the FTR, all U.S. Principal Parties in Interest (USPPI) or U.S. authorized agents who 
reside or have an office located in the U.S. must report either an EIN or DUNS. The rule states that 
"former SSN filers who want to use a DUNS rather than an EIN for identification purposes, must first 
obtain an EIN from the [Internal Revenue Service's website] and apply to Dun & Bradstreet for a 
DUNS."  
 

The full text of the Federal Register Notice can be accessed online: 

http://edocket.access.gpo.gov/2009/E9-18728.htm 

or: 

http://edocket.access.gpo.gov/2009/pdf/E9-18728.pdf 
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National Food Safety Education Month

September has been designated National Food Safety Education 
Month.  
 

The government's Food Safety webpage has links to information on 
general food safety, on specific commodities, and for specific 
groups.  
 

There is also a link to the Food Safety A to Z reference guide.  
 

The government's Food Safety website can be accessed: 

http://www.foodsafety.gov/~fsg/september.html 
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Food Safety Enhancement Act of 2009

The Food Safety Enhancement Act of 2009 (H.R. 2749) has moved from the House of 
Representatives to the Senate.  
 

This bill will require all facilities and importers to register and pay an annual fee.  
 

A few of the additional food safety activities that this registration fee is expected to fund include the 
following: 

●     Increased inspections of facilities; 
●     Creation of a fast-track import process for food meeting security standards; 
●     Greater coordination between international, federal, state and local agencies; 
●     Expansion of FDA's laboratory testing capability. 

 
 

A general summary of H.R. 2749 in the form that it left the House can be accessed: http://
energycommerce.house.gov/Press_111/20090729/hr2749_floorsummary.pdf  

 

And a more detailed summary: 

http://energycommerce.house.gov/Press_111/20090729/hr2749_sectionsummary.pdf  

 

The version of the Act as adopted by the House can be accessed: 

http://www.rules.house.gov/111/SpecialRules/hr2749/111_substitute_hr2749.pdf 
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Link of the Month: CBP Trade Outreach site

An excellent source of links to topics and information from CBP:  
 

http://www.cbp.gov/xp/cgov/trade/trade_outreach/ 
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Shippers, EPA to Create Rating System for Port Trucks

Coalition for Responsible Transportation to recommend air quality benchmarks
The Environmental Protection Agency is forming a partnership with shippers, carriers and cargo 
consolidators to develop a national certification program and rating system for port drayage trucks.  
 

The Coalition for Responsible Transportation, which represents retailers, home improvement stores 
and other direct importers, shipping lines, trucking companies and third-party logistics providers, is 
partnering with EPA's SmartWay Transport Program. EPA launched the SmartWay program in 2004 
to develop cleaner, more fuel-efficient transportation options. SmartWay-certified programs result in 
significant and measurable improvements in air quality and greenhouse gas emissions.  
 

A coalition working group was formed to provide recommendations to the federal EPA that will result 
in a national framework to measure emissions from harbor drayage trucks and benchmarks for air 
quality improvements at U.S. ports.  
 

Initial data will be provided from the truck fleets operating in Los Angeles-Long Beach under the 
clean-trucks program that has been in effect in Southern California since Oct. 1, 2008.  
 

"The goal is to ultimately use the model developed in Southern California as a template for a 
SmartWay port drayage rating system that would be used on a national level, and could be 
individually tailored to major seaports across the country," the coalition stated in a press release.  
 

The coalition has participated in the Los Angeles-Long Beach clean-trucks program since last fall. 
That program has resulted in the introduction of more than 5,000 clean diesel and alternative-fuel 
trucks into the harbor and the scrapping of hundreds of old, polluting trucks over the past 11 months.  
 

Source: The Journal of Commerce online: http://www.joc.com/node/413118 
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Baltimore Port Wins $3.5 Million EPA Grant

Stimulus funds to cut diesel emissions will help retrofit or replace trucks, tugs, 
locomotives
The Environmental Protection Agency awarded the Port of 
Baltimore $3.5 million in stimulus funds to revamp or 
replace cargo equipment, under a program aimed at 
curbing diesel emissions.  
 

The money will help "with the installation of clean-diesel 
technology in 142 pieces of diesel-powered equipment 
used for port operations," the EPA said.  
 

The Recovery Act gave the EPA $300 million to spread 
around the country in grants to cut diesel emissions in a 
wide range of projects covering city bus fleets, anti-idling 
facilities for cargo trucks, freight and passenger rail 
equipment and for ports.  
 

Baltimore's grant came out of a $16.1 million subset for 
which the EPA's mid-Atlantic regional office handled 40 
grant applications, so the port got about a fifth of that 
money.  
 

Its plan would affect two harbor tugboats, seven locomotives, 50 short haul drayage trucks and 83 
units of cargo handling equipment, using a variety of technological fixes that can cut diesel emissions 
up to 90 percent.  
 

The EPA said the port's plan includes repowering nine diesel engines, replacing 43 vehicles and 
pieces of cargo handling equipment, plus installing 83 exhaust controls and seven anti-idling devices. 
Those idle controls can shut down railcar switching locomotives and prevent them from just chugging 



out more exhaust when they are waiting long periods for their next assignment.  
 

Source: Journal of Commerce online: http://www.joc.com/node/413031 
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Top 25 Green Cities

In recognition of the efforts of cities across the country to provide energy-efficient and healthy living 
spaces, the Green Guide presents the environmental leaders, those cities whose green 
achievements set the standard for others. As The New York Times has reported, in the absence of 
federal direction, cities across the country are taking environmental stewardship into their own hands 
and reducing their burden on the planet.  
 

We asked cities with populations over 100,000 to complete our survey and, in combination with 
environmental data we gathered from government sources, scored cities on an eleven-point scale. 
Our results are below:  
 
 

1. Eugene, OR 

    (score 9.0375, pop. 137,893) 

●     Sustainable business incubator 
●     Renewable energy supplying 85% of city's 

power 
●     Extensive wetlands program 

 
 

14. Irvine, CA 

      (score 6.72, pop. 143,072) 

●     Comprehensive green building program 
●     Smoking ban 
●     Pedestrian oriented 

 
 

2. Austin, TX 

    (score 8.5325, pop. 656,562) 

●     Green Builder program 
●     Smart growth initiative 
●     Committed to solar power 

 
 

15. Cambridge, MA 

      (score 6.72, pop. 101,355) 

●     High rate of public transport use 
●     Green design 
●     High percentage of green space 

 
 

3. Portland, OR 

    (score 8.24, pop. 529,121) 

●     Green building 
●     Excellent public transport 
●     Smart growth 

 
 

16. Anchorage, AK 

      (score 6.705, pop. 260,283) 

●     Excellent air and water quality 
●     Smoking ban 
●     High public health 

 
 

4. St. Paul, MN 

    (score 7.805, pop. 287,151) 

●     Green space makes up a quarter of urban 
area 

●     Significant greenhouse gas reductions 
●     Affordable housing 

 
 

17. Syracuse, NY 

      (score 6.66, pop. 147,306) 

●     Good air 
●     Smoking ban 
●     Commitment to reduce greenhouse gases 

 
 

5. Santa Rosa, CA 

    (score 7.785, pop. 147,595) 

●     Green building program 
●     Clean air and water 
●     Bicycle paths and lanes 

 
 

18. San Francisco, CA 

      (score 6.6, pop. 776,733) 

●     Municipal composting 
●     Green design 
●     High percentage of renewable energy use 
●     Very high public transport use 

 
 

6. Oakland, CA 

    (score 7.3675, pop. 399,484) 

●     Building local food production 
●     Green building ordinance 
●     Public transport 

 
 

19. Minneapolis, MN 

      (score 6.58, pop. 382,618) 

●     City-specific minimum wage 
●     Smoking ban 
●     High percentage of renewable biomass 

energy 
 
 



7. Berkeley, CA 

    (score 7.285, pop. 102,743) 

●     Green building requirements for municipal 
construction 

●     Well used public transport system 
●     Community gardens 

 
 

20. Milwaukee, WI 

      (score 6.5125, pop. 596,974) 

●     Green housing development 
●     Green space 

 
 

8. Honolulu, HI 

    (score 7.055, pop. 371,657) 

●     Clean air and water 
●     Biomass power generation 
●     Green building standards 

 
 

21. Rochester, NY 

      (score 6.43, pop. 219,773) 

●     High percentage of renewable energy 
●     Clean air 
●     Smoking ban 

 
 

9. Huntsville, AL 

    (score 7.035, pop. 158,216) 

●     Green space makes up one-third of urban 
area 

●     High public transport use 
●     Excellent public education program 

 
 

22. Albuquerque, NM 

      (score 6.3475, pop. 484,607) 

●     Clean water 
●     Smoking ban 
●     Wind power 

 
 

10. Denver, CO 

      (score 7.0325, pop. 554,636) 

●     Greenprint Denver, sustainability initiative 
●     Large hybrid municipal fleet and nation's 

largest light rail system 
●     Clean water and access to wilderness 

 
 

23. Ann Arbor, MI 

      (score 6.2875, pop. 114,024) 

●     High percentage of public transport and 
bicycle commuters 

●     High yard waste recover 
●     Green space 

 
 

11. Boston, MA 

      (score 6.99, pop. 589,141) 

●     Green building 
●     Excellent public transport 
●     Smoking ban 

 
 

24. Seattle, WA 

      (score 6.115, pop. 563,374) 

●     Large number of green buildings 
●     Very high percentage of hydroelectric 

power use 
●     Clean air and smoking ban 

 
 

12. Lexington, KY 

      (score 6.785, pop. 260,512) 

●     Comprehensive growth management plan 
●     Clean air 
●     Smoking ban 

 
 

25. Kansas City, MO 

      (score 6.055, pop. 441,545) 

●     Clean water 
●     City specific minimum wage 
●     U.S. Mayors Climate Protection signatory 

 
 

13. Springfield, IL 

      (score 6.7225, pop. 111,454) 

●     Clean air and good water 
●     Green design 
●     Green spaces 

 
 
 
 

Source: http://www.thegreenguide.com/travel-transportation/top-25-green-cities/1 
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If you have any questions or comments regarding the Going Green eNewsletter, 

please contact the AIT Marketing Department.
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Closing the Gap

International Agent Connectivity
Systems integration is certainly not a revolutionary concept - its ability to pool resources in a 
collaborative real-time web environment enhances relationship-building and leverages information-
sharing among international partners.  
 

AIT's suite of "homegrown" IT products is designed to integrate with our international agent 
community and their IT systems, giving them the ability to rate shop for the lowest-cost transportation 
option, gain real-time tracking and shipment visibility information and obtain proactive notification 
upon delivery or change in status. Not only does our software help our agents maintain better control 
over their transactions, it also monitors the execution of those tasks and enables them to control their 
costs. We strive to develop an open line of communication with our partners, exchange local market 
intelligence and provide complete agent visibility to our USA staff. 
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International Agents Service Center (IASC)

This web-based tool was developed to enhance the communication and data flow between AIT's 
operations and our global partner's operation, speed up transaction time and limit misinformation.  
 

The IASC enables our international agents to provide us with an array of important shipment 
information directly into our operating system during non-working hours. Our partners can use this 
application to create shipments, update status information, and approve invoices without any 
assistance or involvement from an AIT operations or accounting staff.  
 

From an accounting standpoint, the IASC nearly eliminates the age-old headache of "invoice 
disputes." In the accounting section of the application, our partners can create, approve or reject 
invoices and debit notes. This allows for all parties to accept or reject invoice amounts prior to or 
during shipment transit. Once a hard or electronic copy of the invoice is received, it can be 
processed by the accounting department without any interruption, as the document has already been 
pre-approved. A significant byproduct of this process is we are able to pay our agents sooner, which 
is an important element in being a solvent business partner.  
 

The system has just been upgraded to accept EDI transmissions from our international partners, 
which limit double data entry on their part. Once they create a new shipment or update the status on 
a current shipment in their system, it uploads the information into the AIT operating system for real 
time updates.  
 

Another feature of the IASC is the online quoting tool, which enables our international agents to 
obtain origin fees, destination fees and all ground transportation costs within the 48 states. Our 
partners have 24/7 direct access to AIT's USA domestic infrastructure costs. In conjunction with our 
air and ocean department's rating tools and standard fee schedule, our partners can complete 
virtually any type of air or ocean quote, no matter what the incoterm. 
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Sales Lead and Routing Order Application

Exchanging local marketing intelligence is essential for any international partnership to flourish. 
Selling on both sides of the ocean is critical for lane segment development and generating sales 
leads for your partner is a fundamental foundation for a successful partnership.  
 

With the help of some very talented employees in AIT's IT department, we have developed a 
dynamic, efficient and productive tool to manage sales lead and routing orders between AIT and its 
international partner community.  
 

This platform is used by all AIT sales representatives, sales managers and international partners to 
exchange, track and manage sales leads between the USA and their respective countries.  
 

The SLRO is a versatile web-based solution, as it covers all aspects of sales lead management and 
addresses the complete sales lead cycle from lead creation to ultimately closing the sale. The 
system is an interactive application between both parties involved in a lead - essentially, it contains 
all shipper and consignee information, competitor and commodity descriptions and additional details 
that make up a sales lead.  
 

One of the largest shortcomings of any sales lead program is that a good hot lead quickly becomes 
an old and stale lead if not actioned in a timely manner. We address this "aging process" by 
establishing event triggers within the SLRO application. These event triggers manage the sales lead 
process in terms of event milestones from an aging perspective. We have established milestones in 
the form of status updates, which track the progress of a sales lead through the sales cycle. If the 
milestones are not met in a timely manner, the system will generate e-mail reminders to the sales 
staff. If the milestone remains incomplete, an e-mail escalation process is implemented. The process 
consists of reminders sent every 24 hours to the sales representative and then to their direct report 
until the milestone has been completed.  
 

The e-mail reminders act as encouragement for representatives and international partners to 
complete their lead obligation and demonstrate their acknowledgment of lead ownership and 
accountability.  
 

AIT and our international agents have benefited greatly from the exchange of marketing intelligence, 
which demonstrates true partnership. 
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International Agents Directory Blackberry Style

As a sales representative in the "old days," I would carry 
around my "International Agents Directory" which listed 
190 of our agents in all the countries we serviced. The 
directory was typically between 50 - 60 pages and was 
often out of date even before it was printed, as many of 
the agents had changed in the meantime.  
 

In an effort to give sales representatives and 
management teams complete visibility to our 
international agent community, AIT has developed a Blackberry support tool which enables our staff 
to have the most up to date accurate information at their fingertips.  
 

This tool allows all of AIT's sales representatives to advise their customers of the most current agent 
information anywhere in the world. They can supply detailed e-mail, address, phone and contact 
information on the run or while with a customer directly from their Blackberry.  
 

In two of these examples, a single theme emerges - AIT is being proactive by offering our 
international partners a suite of software solutions that will enhance our partnership and make both 
companies more competitive in the marketplace, ultimately offering better global service solutions to 
our customers. In the last example, we strive to provide the best quality of information to our front 
line sales staff so our customers can benefit from having our true partners' corporate identity and 
contact coordinates.  
 

AIT will remain on the cutting edge of agent integration in efforts to continue promoting and 
cultivating true international partnerships. 
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If you have any questions or comments regarding the Partner News eNewsletter, 

please contact Larry Georgen, Director Global Network.
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Going global
How globalization has transformed the role of logistics providers

As international trade continues to 
surge and transcend national bound-
aries, it’s become nearly impossible 

to manufacture, sell or consume a product 
that hasn’t resulted from a global logistics 
solution at some point in its creation.

Because globalization has given way 
to diverse customer demands, countless 
overseas opportunities and fierce global 
competition, today’s logistics companies 
can no longer specialize in just a few se-
lect areas within the international market-
place.

“Ten and 15 years ago, logistics suppli-
ers could quite comfortably become niche 
players, with a focus on either import-
ing or exporting,” says Franco Lasagni, 
managing director of international at AIT 
Worldwide Logistics. “Globalization has pi-
oneered many breakthroughs in the ways 
in which logistics providers conduct their 
commerce activities with networks of sup-
pliers, manufacturers, distribution centers, 
customers and partners across the global 
supply chain.”

Smart Business spoke with Lasagni 
about how globalization has transformed 
the roles, supply chain relationships 
and business models of today’s logistics  
providers. 

What are the risks and challenges involved 
in doing business on a global scale? 

There are several key economical con-
cerns involved. Longer response times, 
cultural barriers, foreign documentation, 
different time zones and lack of critical in-
frastructures necessary for data exchange 
are critical factors that can impede on ex-
panding your reach into the global logistics 
marketplace.

However, geopolitical barriers are the big-
gest challenge of all. With the exception of 
Europe, the rest of the world is still affect-
ed by a much higher level of bureaucracy. 
Protectionism, which can take the form of 
tariffs, subsidies, import and export regula-
tions, and anti-dumping legislation, has the 
potential to restrain trade and is without a 
doubt the largest detriment to foreign trade 
practices.

These challenges can best be overcome 
by selecting solvent overseas agents who 
reflect your business ethics and core com-
petencies while acting as an extension of 
your company in establishing a local pres-
ence. Together, these partnerships work 
to innovate, integrate and sell not just a 

service to customers, but a transportation 
solution.

How has the role of a global logistics 
provider changed in recent years? 

Only a few years ago, steamship lines and 
air carriers were the high-end service pro-
viders of supply chain solutions, whereas 
logistics providers facilitated shipping 
transactions as brokers. Compared to to-
day’s environment, the role of freight for-
warders was relatively simple and straight-
forward. 

Freight forwarders began evolving into 
more diverse and sophisticated roles when 
transportation deregulation hit the market-
place. Deregulation first affected air carri-
ers, then steamship lines, which found the 
emergence of new companies and service 
options unfavorable. 

To respond to the overwhelming new 
competition, many had to take drastic 
steps in tailoring their existing business 
plans. Airlines began cutting costs and 
services as they struggled to remain prof-
itable. A similar scenario applied to most 
steamship lines. Thus, interactions with the 
entire supply chain community and its cus-
tomers were transformed.

As the industry scrambled to fit the mar-

ket and serve its new needs, logistics pro-
viders recognized, redefined and embraced 
their new roles in the global marketplace 
as consultants to customers. Because of 
the increasingly collaborative and consul-
tative nature of our business, the trend 
ever since has been one of improved effi-
ciency in which goods are manufactured 
and services are rendered, requiring more 
of a customer-driven marketing model on 
the part of global logistics service provid-
ers. 

What other globalization trends have placed 
increasing importance on logistics providers?

Several developments have contributed 
to the exponential increase in world com-
merce that the industry has experienced. 
First and foremost, the concept of global 
logistics wouldn’t be a remote possibility 
without the affordable and user-friendly 
IT solutions that make integrated tracking 
and tracing systems and real-time global 
connectivity part of the valuable services 
provided to customers by logistics leaders.

The realities and effects of a post-Sept.11 
world also placed a permanent emphasis 
on the industry’s role within the interna-
tional arena. Enhanced security measures 
and compliance requirements exacerbated 
the costs and processes of doing business 
globally and created red tape across the 
world’s transportation systems, triggering 
an immediate need for services. 

Logistics leaders stepped in to educate, 
inform and assist customers on compli-
cated customs clearance documentation, 
duties, taxes and various other issues that 
once had very little to do with transporta-
tion but have since become imperative as-
pects in building a secure and cost-effec-
tive supply chain.

The growth in logistics has also been 
based on the proliferation of trade lanes 
and investments in key markets, such as 
Europe, the Pacific Rim and South Amer-
ica, and in emerging regions, such as the 
Middle East. 

Additionally, the marketplace has trended 
toward an increasing presence of third-
party providers, who integrate warehous-
ing and inventory management activities to 
store and ship their customers’ goods. << 
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